












 

 

 
 
 
 
 

Abstract 
The scope of this thesis was to identify the factors that affect the acceptance of 

Content Marketing by consumers. In particular, the thesis focuses on the assumption that the 
choice of media and type of content are capable of determining the effectiveness of Content 
Marketing applied by an enterprise. Therefore, Gaming Brotherhood, a start-up B2B 
company, is presented as a Case study, so that we can examine whether this assumption can 
be confirmed through a practical and realistic example. In order to write the Case study, we 
conducted interviews with the co-founders of the company with the aim of learning more 
about the company itself and its context. 

Specifically, the methodology used for writing the Case study includes: analysis of the 
company under study and its particular characteristics, analysis of its main competitors as 
well as the type of content they publish, detection of strengths-weaknesses and 
opportunities-threats that the company must handle, presentation of the Content Marketing 
plan proposed to be implemented by the company, so that we can test the original scenario, 
implementation of the suggested plan (includes content creation & publishing) and finally 
monitoring and analysis of the effectiveness of the published content based on specific KPIs 
to draw useful conclusions. 

The steps of this methodology are thoroughly presented and can be used as a guide for 
analyzing the effectiveness of Content Marketing applied by any B2B company. 
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